
Americans’ Social Media
Use

YouTube and Facebook are by far
the most used online platforms
among U.S. adults; TikTok’s user
base has grown since 2021
By Jeffrey Gottfried

How we did this

Social media platforms faced a range of
controversies in recent years, including
concerns over misinformation and data
privacy. Even so, U.S. adults use a wide
range of sites and apps, especially YouTube
and Facebook. And TikTok – which some
Congress members previously called to ban
– saw growth in its user base.

These findings come from a Pew Research
Center survey of 5,733 U.S. adults conducted
May 19-Sept. 5, 2023.

Which social media sites do

Americans use most?

YouTube by and large is the most widely
used online platform measured in our
survey. Roughly eight-in-ten U.S. adults
(83%) report ever using the video-based
platform.

While a somewhat lower share reports using it, Facebook is also a dominant player in the online
landscape.Most Americans (68%) report using the social media platform.

Additionally, roughly half of U.S. adults (47%) say they use Instagram.

The other sites and apps asked about are not as widely used, but a fair portion of Americans still use
them:

 27% to 35% of U.S. adults use Pinterest, TikTok, LinkedIn, WhatsApp and Snapchat.
 About one-in-five say they use Twitter (recently renamed “X”) and Reddit.

This year is the first time we asked about BeReal, a photo-based platform launched in 2020. Just 3% of
U.S. adults report using it.

Recent Center findings show that YouTube also dominates the social media landscape among U.S. teens.
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TikTok sees growth since 2021

One platform – TikTok – stands out for growth of its user base. A third of U.S. adults (33%) say they use
the video-based platform, up 12 percentage points from 2021 (21%).

The other sites asked about had more modest or no growth over the past couple of years. For instance,
while YouTube and Facebook dominate the social media landscape, the shares of adults who use these
platforms has remained stable since 2021.

The Center has been tracking use of online platforms for many years. Recently, we shifted from gathering
responses via telephone to the web and mail. Mode changes can affect study results in a number of ways,
therefore we have to take a cautious approach when examining how things have – or have not – changed
since our last study on these topics in 2021. For more details on this shift, please read our Q&A.
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Stark age differences in who uses each app or site

Adults under 30 are far more likely than their older counterparts to use many of the online platforms.
These findings are consistent with previous Center data.
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Age gaps are especially large for Instagram, Snapchat and TikTok – platforms that are used by majorities
of adults under 30. For example:

 78% of 18- to 29-year-olds say they use Instagram, far higher than the share among those 65 and older
(15%).

 65% of U.S. adults under 30 report using Snapchat, compared with just 4% of the oldest age cohort.

 62% of 18- to 29-year-olds say they use TikTok, much higher than the share among adults ages 65 years
and older (10%).

 Americans ages 30 to 49 and 50 to 64 fall somewhere in between for all three platforms.
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YouTube and Facebook are the only two platforms that majorities of all age groups use. That said, there
is still a large age gap between the youngest and oldest adults when it comes to use of YouTube. The age
gap for Facebook, though, is much smaller.

Americans ages 30 to 49 stand out for using three of the platforms – LinkedIn, WhatsApp and Facebook
– at higher rates. For instance, 40% of this age group uses LinkedIn, higher than the roughly three-in-ten
among those ages 18 to 29 and 50 to 64. And just 12% of those 65 and older say the same.

Overall, a large majority of the youngest adults use multiple sites and apps. About three-quarters of adults
under 30 (74%) use at least five of the platforms asked about. This is far higher than the shares of those
ages 30 to 49 (53%), 50 to 64 (30%), and ages 65 and older (8%) who say the same.

Other demographic differences in use of online platforms

A number of demographic differences emerge in who uses each platform. Some of these include the
following:
Instagram

 Race and ethnicity: Roughly six-in-ten Hispanic (58%) and Asian (57%) adults report using Instagram,
somewhat higher than the shares among Black (46%) and White (43%) adults.1

 Gender:Women are more likely than their male counterparts to say they use the platform.
 Education: Those with some college education and those with a college degree report using it at

somewhat higher rates than those who have a high school degree or less education.

TikTok

 Race and ethnicity: Hispanic adults are particularly likely to use TikTok, with 49% saying they use it,
higher than Black adults (39%). Even smaller shares of Asian (29%) and White (28%) adults say the same.

 Gender:Women use the platform at higher rates than men (40% vs. 25%).

LinkedIn

 Education: Americans with higher levels of formal education are especially likely to use LinkedIn. For
instance, 53% of Americans with at least a bachelor’s degree report using the platform, far higher than
among those who have some college education (28%) and those who have a high school degree or less
education (10%). This is the largest educational difference measured across any of the platforms asked
about.

Twitter (renamed “X”)

 Household income: Adults with higher household incomes use Twitter at somewhat higher rates. For ex.,
29% of U.S. adults who have an annual household income of at least $100,000 say they use the platform.
This compares with one-in-five among those with annual household incomes of $70,000 to $99,999, and
around one-in-five among those with annual incomes of less than $30,000 and those between $30,000
and $69,999.

Pinterest

 Gender:Women are far more likely to use Pinterest than men (50% vs. 19%).

WhatsApp

 Race and ethnicity: 54% of Hispanic adults and 51% of Asian adults report using WhatsApp. This
compares with 31% of Black adults and even smaller shares of those who are White (20%).
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